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Beyond the Event Dashboard: 5 Key Event Statistics to
Prioritize for Maximum Success

The Power of Engagement
Over Attendance
I Predictive Insights

for Future Success
I Actionable Analytics

for Real-time Decisions
I Post-Event Data

Deep Dive

I ROI Redefined
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Attendance Figures
VS.

Engagement Metrics

Webinar Attendance
VS.

Interaction Rates

Conference Registrations
VS.

Session Participation

Trade Show Visitors vs.

Booth Engagement
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Trade Show Visitors vs.

Booth Engagement

Trade Show Visitors

e 2,000 visitors.

Booth Engagement

® Only 30% of visitors engage with
exhibitors at the booths, and just 10%
sign up for follow-up information.



Actionable
Analytics
for Real-time

Decisions

Real-Time
Session Feedback

Live Polling
for Session Topics

Social Media

Sentiment Analysis
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Live Polling
for Session Topics

Action

The event team re-allocates
resources to popular sessions, such
as moving them to larger rooms or
scheduling additional time for these

topics.




ROI Redefined

Brand Impact

Long-term

Engagement

Attendee

Satisfaction
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Long-term
Engagement

How to Measure

e track repeat attendance
® community engagement post-event
e follow-up interaction rates

Data Points Needed

post-event survey data
renewals

event app usage stats
community forum activity




' g = ‘ . Forecasting Attendee Preferen

Predictive Insights
for Future Success

Identifying
» High-Risk Areas
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Analyzing Post-
Event Data

e Identifying Successes

e Highlighting Areas for
Improvement

Post-Event Data Deep

Utilizing Insights for

Dive

Future Events

e Refining Strategies

e Enhancing Attendee Experience

e Boosting Engagement
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5 Key Metrics

The Power of Engagement
Over Attendance
I Predictive Insights

for Future Success
I Actionable Analytics

for Real-time Decisions
I Post-Event Data

Deep Dive

I ROI Redefined
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Thank You

NICK BORELLI

MARKETING DIRECTOR
ZENUS

VINNU DESHETTY

EVENT ROI COACH & CEO
EVA EVENT TECH HUB



Tag us on social!
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#CEMASUMMIT | @CEMAONLINE



Don’t forget!

Rate this session in the CEMA Summit app.
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